
ATMOS ENERGY CORPORATION 
Kentucky/Mid-States Division 
DSM Balancing Adjustment 

DSMRC = DCRC + DLSA + DIA + DBA 

DSMRC 
Recoveries 

Previous DBA Balancing Adjustment 

Oct-I 0 
NOV-I 0 
Dec-I 0 
Jan-I 1 
Feb-I 1 
Mar-I 1 
Apr-I I 
May-I 1 
Jun-I 1 
JuI-I 1 

Aug-I 1 

($18,218.50) 
(45,739.92) 

(128,032.19) 
( I  36,843.84) 
(1 20,165.1 3) 
(79,256.83) 
(48,026.95) 
(22,514.98) 
( I  1,897.59) 
(1 0,796.60) 
(9,155.57) 

(b) 

DSMRC 
costs 

$45,749.62 
36,934.39 
45,359.44 
62,869.50 
48,843.41 
59,530.77 
62,085.86 
25,843.87 
56,268.13 
69,557.20 
39,908.64 

( 4  (dl 

DSMRC Residential 
Balance Sales 

$(412,362.61) (Mcf) 

Under/( Over) 

$27,531.12 
(8,805.53) 

(82,672.75) 

(71,321.72) 
(19,726.06) 
14,058.91 
3,328.89 

44,370.54 
58,760.60 
30,753.07 

(73,974.34) 

245,970 
617,654 

1,727,804 
2,477,994 
2,180,596 
1,438,199 

871,486 
410,391 
215,332 
196,189 
165,450 

(e) 

Billed 
- Rate 

$0.07407 
0.07405 
0.07410 
0.05522 
0.0551 1 
0.0551 I 
0.0551 1 
0.05486 
0.05525 
0.05503 
0.05534 

Sep-I 1 (9,420.29) 27,191 . I O  17,770.81 170,517 0.05525 
($640,068.39) $580,141.93 ($472,289.07) 10,717,580 

3-month Average Commercial Paper Rate at September 201 1 0.2000% $ (944.58) 
Total DSMRC Balance $ (473,233.65) 

Annual Expected Residential Sales (Mcf) 10,717,580 

DBA = DSM Balancing Adjustment (0.0442) 

DCRC = DSM Cost Recovery - Current 0.0849 

DLSA = DSM Lost Sales Adjustment 0.0012 

DIA = DSM Incentive Adjustment 

DSMRC Residential Rate G-1 

0.0103 

0.0522 



Atmos Energy Corporation 
KentuckylMid-States Division 
Demand Side Management 
Lost Sales Adjustment (DLSA) Calculation 
To Be Effective January 1,2012 

Overview 
To effectively promote and execute the program, the Company shall recover the annual lost sales 
attributable to customer conservationlefficiency created as a result of the Program. This aligns 
the Company’s interest with that of its customers by reducing the correlation between volume 
and revenue for those customers who elect to participate in the program. The lost sales are the 
estimated conservation, per participant, times the base rate for the applicable customer. The goal 
is to make the Company whole for promoting the program. Lost sales are based on the 
cumulative lost sales since the program inception and will reset when the Company completes a 
general rate case. 

Line 

1 
2 
3 
4 
5 
6 
7 
8 
9 

I O  
11 
12 
13 
14 
15 
16 
17 
18 

Month 
(a) 

Oct-I 0 
NOV-I 0 
Dec-I 0 
Jan-I 1 
Feb-I 1 
Mar-I I 
Apr-I 1 
May-I 1 
Jun-I 1 
Jul-I 1 

Aug-I 1 
Sep-I 1 

Total 

Ccf Savings 
(b) 

8,613.2 
8,613.2 

16,092.5 
11,895.0 
12,803.5 
9,532.0 
6,446.8 

10,244.7 
9,326.2 
8,343.1 
6,897.2 
4,786.0 

Annual Expected Residential Sales (Mcf) 

DLSA (per Mcf) 

Distribution 
Charge 

(c) 
$0.1 11 
0.1 11 
0.1 11 
0.1 11 
0.1 11 
0.1 I 1  
0.1 11 
0.1 I I 
0.1 11 
0.1 11 
0.1 11 

Lost Sales 
(d ) 

$956.06 
956.06 

1,786.27 
1,320.34 
1,421 .I 8 
1,058.05 

71 5.60 
1 ,I 37.1 6 
1,035.20 

926.08 
765.59 

0.1 11 531.24 
$1 2,608.83 

10,717,580 

$0.001 2 
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